
raymond-manookian/unit-2.3/february-2011

output



This book presents a series of simple experiments  
that deconstruct a discrete number of originally printed 
marketing material used by Greenpeace. 

The purpose is to investigate what visual vocabulary this 
organization uses in ten posters designed for specific 
campaigns launched in 2009.

Broken into five individual units – imagery, messaging, 
colour, structure, imposition – the process also invites a 
consideration: are the specific focus and values of this 
NGO well represented within its brand applications?



Greenpeace

Focus
Stands for positive change through action. We defend 
the natural world and promote peace.

Values
Our goal is to ensure the ability of the earth to nurture 
life in all its diversity.

Source: greenpeace.org.uk





Imagery
What do see when you isolate  

the background and the picture?

























Messaging
What do you get when you separate  

words and their hierarchy from context?





You are driving the poles 
to destruction.

Show your support for Car Free Day 2009



Say no to nuclear energy!

You and your children can get use to this,  
but you don’t have to.



This is 1% 
Help to make it more!

Donate 1% of your tax.



It burns. It destroys.  
It warms excessively.

You have the power to take off the sun’s mask by 
installing a solar panel and putting energy to work.



If you give 1 to us.

There will be nothing left for them.



Climate change: 

it’s increasing much faster than expected, with 
enormous consequences for the environment. If 
urgent measures are not taken to control global 
warming within a few years, the effects of the 
rise in global temperature and sea levels will be 
catastrophic.



Two more degree celsius. 
So What?  
That’s not really the end 
of the world.



New type of viruses 
appear continuously, 
because the nature is 
revenged on humans for 
excessive exploitation.



Survival of the tallest?





Colour
What do you intuit when you focus  

on hue, tone or pattern alone?

























Structure
What can you make of an unfurnished space?

























Imposition
All things told, do they share anything in common?













Originals
What does it take to get the point across?




























