


Oxfam International

Focus
Working with others to overcome poverty and suffering.

Values
Everyone has the right to a life worth living – and the 
basic things to make one possible. This belief shapes 
everything we do.

Source: oxfam.org.uk

This book presents a series of simple experiments  
that deconstruct a discrete number of originally printed 
marketing material used by Oxfam International. 

The purpose is to investigate what visual vocabulary this 
organization uses in ten posters designed for specific 
campaigns launched between 2008 and 2010.

Broken into five individual units – imagery, messaging, 
colour, structure, imposition – the process also invites a 
consideration: are the specific focus and values of this 
NGO well represented within its brand applications?



Imagery
What do see when you isolate  

the background and the picture?













Messaging
What do you get when you separate  

words and their hierarchy from context?



RECRUITING 
CONSCIENTIOUS 
OBJECTORS NOW

There’s a toilet in  
your jewellery box.

And maybe even a nurse in your attic, too. Donate 
your long-forgotten valuables to X, and our experts 
will get the best possible price for your prized 
donations. We’ll use the money to fund things like 
health experts and medicines. Maybe even a health 
centre. We’ve previously transformed diamond rings, 
pearl pendants, vintage books and classic cars into 
amazing new opportunities for poor communities.
So find what your hidden treasures can turn into. 
 



There’s a nurse  
in your attic.

And maybe even a doctor in your closet, too. Donate 
your long-forgotten valuables to X, and our experts 
will get the best possible price for your prized 
donations. We’ll use the money to fund things like 
health experts and medicines. Maybe even a health 
centre. We’ve previously transformed diamond rings, 
pearl pendants, vintage books and classic cars into 
amazing new opportunities for poor communities.
So find what your hidden treasures can turn into. 
 

Malaria, 
dysentery, 
apathy.

Three of 
the worlds 
biggest 
killers.



There’s a doctor  
in your closet.

And maybe even a nurse in your attic. Donate your 
long-forgotten valuables to X, and our experts 
will get the best possible price for your prized 
donations. We’ll use the money to fund things like 
health experts and medicines. Maybe even a health 
centre. We’ve previously transformed diamond rings, 
pearl pendants, vintage books and classic cars into 
amazing new opportunities for poor communities.
So find what your hidden treasures can turn into. 
 

SIGN  
UP  
TO  
WAGE  
PEACE



There’s a classroom  
in your garage.

And maybe even a teacher in your attic, too. Donate 
your long-forgotten valuables to X, and our experts 
will get the best possible price for your prized 
donations. We’ll use the money to fund things like 
health experts and medicines. Maybe even a health 
centre. We’ve previously transformed diamond rings, 
pearl pendants, vintage books and classic cars into 
amazing new opportunities for poor communities.
So find what your hidden treasures can turn into. 
 

Ghandi, 
Mandela, 
Mrs Hall from No 22.



WANTED

AMMUNITION 
TO FIGHT THE 
GLOBAL ARMS 
TRADE

Get rich quick. 
Give.



Colour
What do you intuit when you focus  

on hue, tone or pattern alone?













Structure
What can you make of an unfurnished space?













Imposition
All things told, do they share anything in common?







Originals
What does it take to get the point across?
















